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SERVING  THOSE  WHO SERVE 

FOLLOW  YOUR  DREAM 

Sharing with Duncan 
As this year winds down, I realize more than ever the importance of our work and service that we as Lions do in 
our communities in our District. 

During this last month of our current Lions year, letõs not forget to honor our new officers for 2014-2015. A fun 
installation will motivate every clubõs new officers to have the passion to lead their club to a great Lionõs year. If 
your club has never had an officer installation, schedule it, and ask one of the Governors or PDGõs to install your 
new officers. 

Next, each club should send your new officers to District Leadership training. June 7th training will be held in Nac-
ogdoches at Stephen F. Austin University. On June 14th a second training will be held in Beaumont at Lamar Uni-
versity. Save one of these dates to attend! We would like to have every club president and his team of officers in 
attendance at one of the two scheduled trainings. Remember, leadership development begins with self-
development. Itõs about the individual; a leader canõt stand alone, your foundation is credibility, you either lead by 
example or you donõt lead at all. Finally, forward looking differentiates most leaders. Learn to lead your club with 
vision, goals, and passion. 

As we move into this last month of this Lions year, we are in a positive membership year. As of a week ago, we 
were a +32 in District membership. We need every club to be net +1 in June to assure S1 be a positive in mem-
bership for this Lions year.  

We completed a Charter Night Celebration on May 29th for the new Angelina County Ladies Lions Club. Pres-
ently they have 43 charter members that are planning, preparing, and are ready to perform service in their com-
munity. Any donation your club can provide to help these Ladies start their journey in Lionism will be greatly ap-
preciated. Your donation can be mailed to Lion Angie Williams, Secretary/Treasurer, 2808 John Redditt Drive, 
Lufkin, TX 75904. 

Annette and I are most appreciative of the hospitality that all the S1 Lions have shown us. It has been an honor to 
serve as your Governor in 2014. My goal is to continue my service in S1 and to see us grow in membership and 
service. 

Serving Those Who Serve, WITH PRIDE, 

DG Waldo Dalchau 

On Lions Objects 

 

"If a Lions Club carries out its Objects, it will have a full program. It will be interested in world affairs, in national 

problems, in the needs of its own community and in the welfare of its individual neighbors." 

 

        Melvin Jones 
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Earlier this year I met in India a hearty group of people who climb mountains, cross rivers, raft through rapids and 

face wild elephants. They take on these challenges to prove to themselves that limits and barriers exist often only in 

the mind. Lions generously support this inspiring program for those with physical disabilities. 

As I traveled the world as international president I was similarly inspired by Lionsõ programs and projects that feed 

the hungry, give sight to the blind and teach youths responsibility. I urged Lions to Follow Your Dream this year. Itõs 

been humbling to fully realize and see for myself that Lions have been achieving dreams in innumerable ways and 

places year after year.  I hope my voice of encouragement aroused into action even more dreamers and 

motivated engaged Lions to keep moving ahead past new milestones and toward new dreams. 

As my presidency winds down I realize more than ever the importance of dreams and the exalted role of Lions in 

serving our communities. We Lions are not made for ordinary stuff. Too often we encounter in society a òme-firstó 

mentality. In the Lions kingdom others come first. In our world, dreams become reality, and dreamers tri-

umph over cynics, naysayers and pessimists. 

My best advice is to keep carrying on. Our formula has worked for nearly a century. Letõs not fix what is definitely not bro-

ken. But I do urge a certain vigilance, a determination to think positively. Watch your thoughts; they become words. 

Watch your words; they become actions. Watch your actions; they become habits. Watch your habits, they become 

character. Watch your character; it becomes your destiny. 

Anne and I are deeply appreciative of the hospitality and warmth Lions have shown us. No matter where we trav-

eled, we encountered kindness and caring. To speak as an Australian, òI dips me lidó to all of you. Continue to Fol-

low Your Dream and may we meet at the other end of the starsðhappy and fulfilled as Lions who relentlessly serve. 

Barry J. Palmer 

W E D REAMED  AND  W E A CHIEVED  
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Thoughts From Our 

D.G.E. Jack Sedtal 

 By now, all Pu101õs should be turned into LCI. The district is working to put the directories together, so 
everyone will know who to contact. This isnõt just so the district knows who the president is, it is for your club to 
know who is ahead of district and state chair persons. 

 Very important, June 7th at òSFAó (Nacogdoches) and June 14th at òLamaró (Beaumont). Lions club training 
is for all club members, even if you are not the president or secretary. There is something for you. (Secretaryõs 
bring your computers if you want to, could be useful). There will be one copy of the training manual given to each 
club, it is suggested to make copies for your officers. 

 Each month the presidents are emailed the District Newsletter. Donõt keep it to yourself, share it with 
your members. Forward or email, this will keep the members of each club informed on what is going on in the 
district ð state and international. 

 Another important date, the 1st District Cabinet meeting will be in Hemphill, TX. Registration will start 
at 9:30 AM and the meeting will start at 10:30 AM. There will be a speaker to talk about the Texas Lions Camp ð 
you will not want to miss. 

TOGETHER WE SERVE 

DGE Jack 
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So, Which Will It Be For Your Club? 

Tabasco Sauce or Pickle Juice? 
 

By: Ed Stiles, 2nd Vice District Governor 

 

ñNormal is boring, but being weird and crazy makes you happy in life.ò ~ Unknown 
 

A preacher at a church I attended several years ago, when our congregation seemed to be more inter-

ested in a morning nap than in hearing his sermon, would jokingly say we appeared to be ñbaptized in 

pickle juiceò. 

 

Have you ever been at a Lions Club meeting in which the members appeared to be baptized in pickle 

juice?  I have, and you probably have, too.  In fact, I was the Club President and the leader of some of 

those boring meetings.  Guilty as charged! 

 

But Iôd like to share some of the responsibility for that pickle juice-inducing boredom, if I may.  Itôs as 

much the job of the Tail Twister to keep meetings interesting and lively as it is the President.  Many 

clubs do not take the job of Tail Twister seriously, but they really should.   

 

Having boring meetings is not unique to Lions Club meetings, nor are they something new.  In fact, 

Lions Club tail twisting had its origins in what were called ópep committeesô formed at the chartering 

of the downtown Detroit Lions Club way back in 1920.   

 

ñWe were trying to find some way to liven up Lion meetings,ò recalled Melvin Jones, the  

founder of Lions clubs. ñOne fellow who had been born on a farm said that what used to  

be done when a cow refused to go through the gate, someone would grab her by the tail and  

twist. We all laughed, but one of the boys said, óWhy isnôt that a good name?ôò 

 

That new name of Tail Twister was not liked by all, so years went by with several other names for that 

job being thrown around.  One was óSpizzerinkterô (Thank goodness that one didnôt stick!), but the 

name Tail Twister was finally settled upon. 

 

So what should a good Tail Twister be doing to keep the troops lively and interested during meetings?  

One respected long-term óexpertô on the job suggests that the Tail Twister should ñCompliment the 

event, add humor, and keep Lions in line without being offending.ò  I prefer to say that the Tail Twister 

should ñAdd a little Tabasco Sauce to each and every meeting.ò 

 

So, which will it be for your club?  Tabasco Sauceé. oré Pickle Juice? 
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Silsbee Leos at Work in the District 
Silsbee Leo Club helped host the District 2-S1 Golf Tournament on May 2, 2014.  All proceeds went to the Hous-
ton Eye Bank. 

 Silsbee Leo officers attended the MD2 Leo Awards May 8-9, 2014.  The Silsbee Leo Club is the MD2 Leo Club of 
the Year for the 2nd year in a row. 

 Silsbee Leos delivered Memorial Day cards to 2 local nursing homes in Silsbee on May 22, 2014.  They will be 
ŘŜƭƛǾŜǊƛƴƎ CŀǘƘŜǊΩǎ 5ŀȅ ŎŀǊŘǎ ƻƴ WǳƴŜ рΣ нлмпΦ 
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Club MembershipñDo You Have an Elevator Speech? 

 
About eight years ago at a USA/Canada Leadership Forum, I went to a session called òCreate the Perfect Elevator Pitch to 
Recruit New Lions Club Membersó. In that class the instructor said, òIf you canõt tell people who you are and why they 
should join your Lions Club in an elevator ride, 30 seconds or less, youõre wasting your timeó. Every Lion should consider 
having and practicing an Elevator Speech. Why? Because you never know when somebody is going to see you wearing your 
Lions logo, emblem, pin or vest and ask, òWhat are Lionsó? or òWhat do you do as a Lionó? Those two questions avail a per-
fect opportunity for you to sell them on what Lionism is and why they should become a member of your club. 

So, do you have an elevator speech about Lions? What can you communicate about your Lions Club in 30 seconds or less? 
Ideally, almost everything. As a Lion, one of the best things you can do is speak clearly to prospects about our organization 
and your club. An Elevator Speech is a concentrated description of Lions and/or your club that should take no more than 30 
seconds or 200 words to say. The Elevator Speech must do three things: communicate what Lions service is, what that ser-
vice does for those we serve, and who Lions are and why we serve those we serve. 

When giving someone your speech, be confident, not cocky. You should enter the conversation assuming the Lions reputa-
tion precedes you. Itõs more important to describe what Lions do using keywords, and then wait for an invitation to share 
more. 

Be sure to use keywords that are clearly understood. Lions tend to use words or terminology that listeners donõt know how 
to respond to, like: Texas Lions Camp, instead of òsummer camp for children with handicapsó, or Eyeglass Program, instead 
of òfurnishing eyeglasses free of charge to needy school childrenó. 

An easy format to use for your Elevator Speech is, òWe do [fill in the blank] so that [fill in the blank] can [fill in the blank]. 
How you fill in the blanks is up to you. Simply, its: who is your club, what your club does, where it does it, why it does it, 
and how it does it. Once you fill in the blanks and after a little practice, the art of the Elevator Speech should be more fluid 
and you will be able to adapt the speech on-the-fly to your audience. 

In considering what information you should use in your speech, answer these four questions. 

What is your service? Briefly describe what Lions do without focusing too much on the details. 

Who do you serve? Briefly describe the community or people Lions serve. Keep the subjects of discussion local, inter-

national projects tend to confuse your audience. 

Whoõs behind Lions? Tell a little about yourself and Lionsõ background and achievements. 

Whatõs your competitive advantage? Tell what distinguishes Lions from Rotary, Kiwanis, or Pilots and other ser-

vice programséyour competitors. 

Finally, avoid these mistakes: 

Donõt monopolize. Build in pauses where the listener might ask a question or two. 

Avoid Lions lingo or acronyms. Your listener might not have a clue what the Texas Lions Camp is, or, PID. Donõt 

confuse them. 

Donõt hog the spotlight. Tell only a little about yourself and the Lionsõ background. 

Donõt blend in. Leave the listener with an idea of what sets you apart from other service organizations. 

A good idea would be for a group of Lions in your club to sit around a table and share ideas about how to fill in the 
blanks of your Elevator Speech, and then share those ideas with other club members. Practice the speech on one another 
and òbe readyó when someone asks, òWhat are Lions and what do they doó? This is a great marketing strategy that can 
gain new memberséif you pitch it right. 
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M. P. "MIKE" BUTLER 

PAST INTERNATIONAL DIRECTOR 
 

Candidate for 2nd International VP 
 

At the August 2013 meeting of Texas MD-2 Council 

of Governors held August 2-3, 2013, Past Interna- 

tional Director M.P. ñMikeò Butler held a joint meeting 

with the 2013-2014 Council of Governors, the 1st and 

2nd  Vice District  Governors, the immediate Past Dis- 

trict  Governors and the Texas International  Family. 

The support for Mike was overwhelming with  the 

Council voting unani mously to support his candida- 

cy for  2nd  I nternati ona l Vice Presiden t  and urg- 

ing him to go forward. I  would like to thank you for 

your support, and commitment to  Lion Mike and the 

Lions of the World as the campaign moves forward. 
 
 
 
 
 
 
 
 
 
 
 
 

The  Lions  of  Texas have  a race  on  their  hands 
and we need your help.  Lion Mike and the Lions of 
Texas will be campaigning at the International  Con- 
vention from July 4-8, 2014 in the city of Toronto, 
Ontario, Canada to elect Lion Mike to the position of 

2nd  I nternational  Vice  President  for  2014 -  

2015 .   We need Lions from Texas to attend, vote 
and help campaign. We also need help to defray the 
cost of the campaign with  a monetary donation of 
support (see page 4 for sample letter of monetary 
support).  

 

Toronto, Canadaôs most cosmopolitan city,  is situated on beautiful  Lake Ontario and is one of the 
most dynamic, culturally diverse and vibrant places on earth. Lions will find an abundance of vibrant 
nightlife,  stunning architecture, great museums, wonderful vintage stores, luxury shops and every- 
thing in between. Discover and experience a world of arts, culture, and energy around every corner 
in a friendly atmosphere that welcomes everyone. Toronto is expecting you! 

 

Convention-goers can look forward to an inspiring week of business and pleasure, as we unite to 
shape the future of our great association. The festivities include our own culturally diverse Interna- 
tional Parade of Nations through the heart of Toronto along with interesting seminars, lively plenary 
sessions, the gala Inte rnational Show, and the election of LCI's 2014-2015 International President, 
Vice Presidents and other officers of Lions International. 

 
PDG Ernesto  òT. J.ó Tijerina, Campaign Chairman  
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Mike Butler Campaign  

For International 2nd Vice President  

 

 

 

 

August 5, 2013  

Dear Lions of Texas  

 PID Mike Butler received the endorsement of the Lions of Texas at the State Convention 

held in Austin, Texas on May 31 -June 1, 2013. He received in excess of 1200 votes state wide in 

his quest to become the 2nd Vice President of the International Association of Lions Clubs.  

 Not receiving the endorsement of the International Board of Directors in Hamburg, Mike 

turned to the leadership from Texas, other states and other countries seeking counsel on how to 

proceed. Their support and encouragement, along with the leadership of Texas reaffirming their 

belief in PID Butler, has convinced him to seek the position of 2nd Vice President by remaining 

on the ballot in Toronto, Canada and allowing delegates to cast their vote for the most qualified 

candidate.  

 Accordingly, the Lions of Texas have a race on their hands. You can help in TWO WAYS: 

First and foremost register for the International Convention in Toronto, Canada and go and vote! 

And/or, second, help defray the cost of the campaign with a monetary donation.  

 

 Make your check payable to: Mike Butler Campaign  

  

 Mail to:  PDG Sam Lindsey, Campaign Treasurer  

   P.O. Box 1100  

   Hilltop Lakes, TX 77871  

 

 This race will be won, but only with your support. Thank you in advance for your efforts. 

Toronto will be a great place for the next big Texas Victory. See you in Toronto!  

 

Join us in serving the world,  

 

PDG Ernesto òT.J.ó Tijerina 

Campaign Chairman  
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